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Flux Communications
Flux is a continued flow, turning a matter from one state to another. Flux 
can therefore be described as the process of change.

Flux Communication is a non-location-dependent communication agency 
that works with changing the lifestyle industries appearance and tone of 
voice, through loving transitions and visuel communication. 

The focus lie on the development of the good story, sustainable future and 
aesthetic appearance of the clients, providing thorough planning that turns 
into unique concepts. 

mission/vission/kærneværdier

2% for the planet
Sustainability is key, and this counts both on a social and an environmental 
scale. Therefore 2% of the turnover of Flux Communication goes to the 
saving of mother earth. 

Flux Communication is non-located and therefore potentially located 
everywhere. Therefore it is also crucial for us that the planet traveled is a 
planet protected. 

2%



The logo
The symbols and the entire logo of Flux Communication captures the very 
foundation of the company’s values and core belief system, but also allows 
for variations. The base logo is to be used in general while the alternatives 
used below is for graphic purposes, stickers etc. in whatever colour deemed 
appropriate for the context.

The planet
2% of the turnover of Flux Communication goes to the planet. Therefore 
the planet was important to get into the design of the logo.

Nature
With a love for nature and a non-location-based way of working, different 
types of nature was key to symbolize how the company operates. It is 
important that the clients of Flux Communication buys into the lifestyle of 
Flux and therefore this also needed to be pointed out in the creation of the 
logo.

PT Sans Narrow
The type used for FLUX is PT Sans Narrow. This is also the type used for all 
written words (as far as possible) representing the company.

SignPainter
To create a diverse, fluent and alive logo, communication is written in the 
type SignPainter. This fond can on occasion be used for headlines and other 
extraordinary, visual aspects.



Business card
Eventhough Flux Communication has international outsight, it is still 
scandinavian based. Therefore minimalism still plays a big role in the 
design dna of the company, and of course this should also be reflected in 
the business card. 

After much research, a decition was made to use the globe on both sides, 
as the continues element. The front page is just the logo of the company, 
centered. The backside has the most crutial information but is otherwise 
kept simple. It was important to write WhatsApp in front of the phonenumber 
in order to emphasize on the fact that this will, from time to time, be the 
way to reach me.

Colour inspiration
Like the state of Flux, the coloursgrading for the design ID of Flux 
Communications, stem from different stages of transitions. The core link 
between them is however the focus of joy, happiness and what is truly 
important to live a fulfilled life.

WhatsApp: +45 29 92 31 56
Contact@fluxcommunication.com

LINE JUUL
www.fluxcommunication.com



Social Media
All social media accounts works both in english and danish, and english is 
always the first part. 

Like on the website it is important to keep the mood and the colours of the 
Design ID on social medias as well. The clearest visual profil is on Instagram. 
This is due to the fact that it is a visual media. However, both Facebook and 
LinkedIn are also maintained with a clear Design ID in mind. 

Website Design
The Design ID should be representet in everything that comes out of the 
company. Therefore the Design ID is also present on the website.

The clearest festures are the colours, the contrasts and the big fonds that  
is supposed to catch the eye of potential customers. 


